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• Keeping The Balance has a circulation
of 17,000 copies per issue
• It is the highest circulating magazine
sent direct to gamekeepers, stalkers
and ghillies across the British Isles
• Members range from headkeepers of
some of the most prestigious estates
in the UK to part-time keepers

The

NATIONAL GAMEKEEPERS’
Organisation

About National Gamekeepers’
Organisation:
The National Gamekeepers’ Organisation (NGO) is the
representative body for gamekeepers in England and Wales. It
defends and promotes gamekeeping, helps gamekeepers and
ensures high standards throughout the profession. It began in
1997 and today has over 17,000 members. Its aim is "To promote,
improve and protect gamekeeping in the United Kingdom, thereby
securing a thriving long-term future for the profession."
Its objectives are:

1. To Represent Gamekeeping
• To provide proper national representation of the gamekeeping
profession
• To be the first point of contact for outsiders seeking to
approach the gamekeeping world
• To raise the profile of gamekeeping and to increase public
understanding of it
• To promote the positive impact that gamekeeping can have
on the countryside as a whole
• To counter adverse publicity

All these objectives are summed
up in the organisation's by-line:

“

Keeping
the balance

”

2. To Assist Gamekeepers
• To ensure that gamekeepers have the
information they need
• To help gamekeepers to assist one another
• To help gamekeepers find jobs
• To create better understanding on the part of the
employers, guns and others
• To provide legal assistance for gamekeepers,
where appropriate
• To provide third party insurance cover for members

3. To Ensure Quality Within The Profession
• To improve the training available to prospective gamekeepers
• To ensure that experienced keepers keep up to date with new
developments
• To uphold the Code of Good Shooting Practice, the Code of
Good Game Rearing Practice and other relevant codes
• To counter anything or anyone bringing the profession
into disrepute

4. To Help Defend Field Sports
• To assist with the defence of all field sports by ensuring
that gamekeeping is of the highest quality and is properly
represented
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NGO news
Ford’s Ranger still keeps NGO moving
THANKS TO FORD’S UNERRING SUPPORT FOR
the NGO, Malcolm Fieldsend is still able
to get to places where others struggle to
follow.

Collection boxes
MANY THANKS TO EVERYBODY WHO HAS BEEN
filling up our NGO collection boxes over
the shooting season. Please don’t forget
to return your takings to Ann RobinsonRuddock, NGO, PO Box 107, Bishop
Auckland, DL14 9LW

Shop online
BY THE TIME YOU READ THIS, OUR ON-LINE
shop will be up and running. Please visit
the site for a range of fantastic merchandise from NGO clothing (eg. ties, hats,
polo shirts and more) to books, DVDs,
game labels and NGO badges. Visit
www.nationalgamekeepers.org.uk to see
the full range.

Eddy Graves’ MBE celebration
this way. He has done so much for the
NGO and for shooting by getting what
we shoot into the food chain. All the
estate is thrilled too. He’s done so much
for us over the last 18 years, and the
shoot gets better and better.”
Peter Hewson, recently retired
Acting Veterinary Director at the Food
Standards Agency, said: “Eddy was
not only the main driving force in the
introduction of hunter training in Great
Britain, for which he gave so freely of his
time, but he was also a superb teacher.
It is not an easy task to gather a group
of gamekeepers in a room and teach
them the fundamental principles of food
hygiene, but Eddy did it!”
Following the ceremony, family and
friends joined Eddy and his wife, Mary
Ann (pictured left), at a post luncheon
celebration held at Greens Restaurant in
London hosted by Lord and Lady Vestey.
These included Mr and Mrs Ken Butler,
Mr and Mrs Malcolm Fieldsend from the
NGO, Mr and Mrs Peter Hewson from
the Food Standards Agency, and Mr and
Mrs Andrew Bygraves.

THE NGO IS TO FORM A NEW DEER BRANCH
to reflect better the views of stalkers and
to give due weight to the widespread
interest in deer within the NGO. David
Whitby, the NGO spokesman on deer
issues said:
“The NGO has represented stalkers
since it was formed in 1997 and we have
done much for deer and for our stalker
members in that time but there is more
interest in deer issues now than ever and
the NGO needs to be seen to be here for
stalkers as well as for keepers. Having a
new Deer Branch will bring focus to our
work on deer management and encourage
the professional stalker’s view to be heard
at national level.”
The NGO Deer Branch will not be
a new organisation, nor even a new
category of membership within the NGO.
Keeper and Supporter members who are
particularly interested in deer or actively
involved in deer management will be able
to opt into the NGO Deer Branch as well
to ensure they get special mailings on
deer issues and can attend Deer Branch
meetings. They will retain all existing
benefits of NGO membership and there
will be no extra charge.
Just like the existing NGO Moorland
Branch, the NGO Deer Branch will
enable us the NGO to identify who its
members are with an interest in deer, so
that they can be better serviced by the
organisation. It will also lend clout to the
NGO’s voice on deer-related issues within
Government and the media and, via a
new NGO Deer Committee, will bring
members’ expertise on deer to the very
heart of the NGO.
In accordance with the existing
NGO constitution, the new NGO Deer
Committee will be elected by NGO
Keeper members who have opted into the
Deer Branch. It will be a sub-committee
of the NGO National Committee, on
which its Chairman will have a seat.
The idea has already attracted the
approval of the respected UK Association
of Professional Deer Managers, which has
decided to wind up its own affairs and
to join the NGO’s initiative forthwith.
UKAPDM Chairman, [CTN to fill in]
said: “The UKAPDM is delighted that
the NGO is setting up a Deer Branch to
better represent the needs of professional
stalkers and of deer. We are confident the

NGO has the practical knowledge, the
experience and the clout to do this job
exceptionally well and we are therefore
encouraging all our members to join the
NGO Deer Branch. The UKAPDM as an
independent organisation will now come
to an end and our expertise will pass to
the new NGO Deer Branch, within which
we much look forward to working.”
The NGO Deer Branch will hold its
inaugural general meeting on the morning
of 27 March 2009 at 10am at Ufton
Court near Newbury, where the NGO
AGM will also take place that afternoon.
All members with an interest in stalking
and/or deer are welcome to attend the
morning meeting. It is hoped that an
NGO Deer Committee can be elected and
a Chairman and Vice Chairman chosen
to help steer the Deer Branch and to
represent its members’ interests on the
NGO National Committee. Terms of
Reference will also be discussed and, if
agreed, approved.
NGO Chairman, Lindsay Waddell,
said: “This is an important step for the
NGO and one we have been considering
for some time. The formation of a Deer
Branch to focus our work on deer is
part of our forward plan and was agreed
unanimously by the National Committee.
I would like to reassure other organisations involved with deer and stalking that
they have nothing to fear from the NGO’s
move. It is in many ways a formalisation of what the NGO already does on
deer. We look forward to working with
all organisations with an interest in deer
and I hope the existence of our new Deer
Branch will make that task easier. As deer
numbers continue to rise it is essential
that the view of the practical deer
managers are properly heard.”
A survey has shown that 12% of NGO
Keeper Members are stalkers (compared
with 9% who are moorland keepers)
while over 40% of all NGO members
say they have an interest in deer. Keeper
Membership of the NGO has been open
to stalkers from the start and over the
years the NGO has been involved in
many deer-related issues, from game meat
hygiene courses to firearms and giving
influential advice to Government on the
reform of the Deer Act.
David Whitby, the NGO’s spokesman on
deer, explains more about the background

to the formation of the new NGO Deer
Branch in an article on page 24.

QUESTIONS AND ANSWERS
Q. Is the NGO Deer Branch a new
organisation?
A. No. It is a branch of the NGO just
like the existing Moorland Branch.

NGO Keeping
The Balance
magazine

Q. How do I join?
A. If you are already a Keeper or
Supporter member of the NGO, you
simply tell us if you are interested
in deer and/or stalking and we will
note that on the database and keep
you informed of Deer Branch activities. Every member will be given an
opportunity to opt into the Deer
Branch when their NGO membership next comes up for renewal.
Alternatively, you can opt in now if
you like by ringing the NGO office or
sending an email to ngo.enquiries@
btopenworld.com
Q. Will it cost me extra to opt into the
Deer Branch?
A. No
Q. Will my existing NGO membership
be affected by opting into the Deer
Branch?
A. No
Q. What does the NGO Deer Branch
hope to achieve?
A. Better recognition of the NGO’s
involvement with deer and stalking;
more clout for the NGO on deer
matters; better value for NGO
members interested in deer.
EDDY GRAVES

ON 26 NOVEMBER 2008, EDDY GRAVES WAS
presented his MBE by Her Majesty the
Queen at an investiture at Buckingham
Palace. Eddy’s honour was in recognition
of his services to gamekeeping following
a recommendation made by the Food
Standards Agency.
Eddy’s employer, Lord Vestey was
excited about the MBE, saying: “I’m
thrilled about this. It’s wonderful news.
It’s so good for the NGO and for
gamekeeping that he has received this
honour from the Queen. We believe he is
the first gamekeeper to be honoured in

New Deer Branch for NGO

Above: Example spreads from Keeping The Balance magazine.

Readership statistics
Shooting interests
• 72% of members enjoy driven game shooting
• 73% of member go rough shooting
• 64% go pigeon shooting
• 79% of members regularly stalk deer and
28% use a high seat
Dog ownership
• 82% of members own at least one dog and
of these 76% are working dogs
• 38% own labradors and 39% own spaniels
Gun/accessory ownership
• 97% of members own a shotgun,
market share: Browning 19%, Beretta 36%
• 63% own a rifle
• 65% regularly use binoculars and market share is as
follows. Zeiss 9%, Swarovski 9%, Bushnell 4%, Leica
1%, Burris 1%
Pheasant rearing
• 27% of members rear their own birds
• 60% buy their poults from a UK supplier
Membership of other organisations
• 19% are BASC members
• 15% are GWCT members
• 16% are Countryside Alliance members
Spending habits
• 80% have internet access and 67% buy
goods online
Reader profile
• Nearly 73% of members have children and
70% are homeowners
• 40% have been members for over 5 years
Household income
• 6.23% earn under £10k
• 42.6% earn £10-£25k
• 31.9% earn £25-£50k
• 10.33% earn £50k +
Source: Keeping the Balance Reader Survey Spring 2009

Benefits to
advertisers
• Extremely targeted
readership and
audience
• Adverts reach the key decision makers on shoots
across the UK
• Highest circulating magazine being sent direct
to gamekeepers, stalkers and ghillies
• Competitive advertising rates
• Long shelf life of adverts
• Enthusiastic and active audience
• The only direct route to this regular and high
spending market
• Excellent response rates from adverts

Target market
Keeping The Balance reaches the notoriously hard to
reach market of gamekeepers across the British Isles.
No other publication can reach as many gamekeepers
as Keeping The Balance. Members range from
headkeepers of some of the most prestigious estates
in the UK to part-time keepers.
On most shooting estates the keeper makes all of
the buying decisions for the shoot, from feed to ATVs,
and this is the perfect vehicle to place your products
and brands in front of this
high spending market.
In addition to this, the
magazine is also sent to
Supporter members who
may be part-time keepers
or, alternatively, active
game shooters with a
keen interest and passion in all things to do
with shooting, protecting the sport and promoting gamekeeping.
As you would expect,
the vast majority of
the readership is male
and rural based and
typically aged 25+.

KEEPING THE BALANCE
2013 advertising rates and data

Size

Price (£)

Type (mm)

Trim (mm)

Bleed (mm)

Height x Width

Height x Widtth

Height x Width

DPS

£1700.00

261 x 360

297 x 420

303 x 426

Full page

£940.00

259 x 182

297 x 210

303 x 216

Half page (portrait)

£580.00

259 x 90

n/a

n/a

Half page (landscape)

£580.00

126 x 182

n/a

n/a

Third page (portrait)

£450.00

259 x 58

n/a

n/a

Quarter page (portrait)

£395.00

126 x 90

n/a

n/a

Quarter page (landscape)

£395.00

62 x 182

n/a

n/a

Sixth page (portrait)

£265.00

126 x 58

n/a

n/a

Eighth page

£210.00

62 x 90

n/a

n/a

Keeping The Balance is produced using a totally digital workflow – therefore all adverts must be
supplied on disk or via email as print ready PDFs – see www.pass4press.com
FML can design your advert if required but a charge may be incurred – please ensure that all
picture files are 300dpi and saved as TIFFs, EPSs or JPEGs. Text should be supplied as MS Word
files. If you want us to use specific fonts, please supply them. Please note, we cannot use
MS Publisher files.

KEEPING THE BALANCE
The magazine of the National
Gamekeepers’ Organisation
CIRCULATION: 17,000 copies
per issue.
Publishing Schedule:
SPRING
Ad booking deadline
18.01.2013
Members receive
28.02.2013
SUMMER
Ad booking deadline
18.04.2013
Members receive
31.05.2013
AUTUMN
Ad booking deadline
19.07.2013
Members receive
29.08.2013
WINTER
Ad booking deadline
18.10.2013
Members receive
28.11.2013

Please send all copy to Fellows Media Ltd,
The Gallery, Manor Farm, Southam, Cheltenham, Glos GL52 3PB
Tel: 01242 259241
Email: production@fellowsmedia.com

Discounts available for booking
multiple issues.
Loose inserts accepted and
prices available on application.
Cancellation date 8 weeks prior
to publication’s date. Rates
quoted are exclusive of VAT.
Errors and omissions excepted.
DPS: 303 x 426

Half page (landscape):
126 x 182
Quarter page: 126 x 90

Full page: 303 x 216

Quarter page (landscape):
62 x 182
Eighth page 62 x 90

Third page: 259 x 58

Half page (portrait): 259 x 90

Sixth page: 126 x 58

Fellows Media Limited
The Gallery,
Manor Farm,
Southam,
Cheltenham,
Gloucestershire,
GL52 3PB
www.fellowsmedia.com
For advertising enquiries,
please contact Mark Brown
on 01242 259249 or email
mark@fellowsmedia.com

